
 

Subject: BTEC Tech Award Level 2 Travel and Tourism 

 

KS4 

Component 1 - (coursework assessed, 30% of overall GCSE grade) 
Component 2 - (coursework assessed, 30% of overall GCSE grade) 
Component 3 - (externally assessed via exam, 40% of overall GCSE grade) 
 
Year 10 - Components 1 and 3 taught alongside each other until Component 1 has been assessed in 
April/May. Towards the end of year 10, Component 2 will begin and Component 3 will be taught 
alongside Component 2. 
 
Year 11 - Components 2 and 3 will be taught alongside each other until Component 2 has been 
assessed in December. Component 3 will continue being taught till the assessment via an external 
examination in early May.  
 

 

Year 10 Year 11 

Component 1: Travel and Tourism 
Organisations and Destinations 
 
Learners will investigate travel and 
tourism organisations in the UK, their 
ownership, aims, key products and 
services, and how they work together. 
They will explore the role of different 
consumer technologies within the travel 
and tourism industry. Learners will 
understand the different types of tourism 
and different types of visitor, and will 
investigate the features of and routes to 
popular tourist destinations. 
 
Learning outcome A: Demonstrate an 
understanding of the UK travel and 
tourism industry 
 

- A1 The major components of the 
UK travel and tourism industry 

- A2 The ownership and aims of 
travel and tourism organisations 
and how they work together 

- A3 The role of consumer 
technology in travel and tourism 

 
Learning outcome B: Explore popular 
visitor destinations 

- B1 Visitor destinations  
- B2 Different types of tourism and 

tourism activities 
- B3 Popularity of destinations with 

different visitor types 
- B4 Travel options to access 

tourist destinations 

Component 2: Customer Needs in Travel 
and Tourism 
 
Learners will investigate how 
organisations use market research to 
identify travel and tourism trends and 
identify customer needs and 
preferences. They will apply their 
understanding by exploring how specific 
needs are met by organisations and how 
travel planning meets customer needs 
and preferences 
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Examination Board: 

 

 

Useful Resources and Revision Support 


