Subject: Imedia

KS4

R097 - (coursework assessed, 40% of overall GCSE grade)
R094 - (coursework assessed, 20% of overall GCSE grade)
R093 - (externally assessed via exam, 40% of overall GCSE grade)

Year 10 -

R097 Coursework delivered at the very start of year 10 to May of that academic year and
sent then off for External Assessment. The result of the external assessment will be given in
August of that academic year. Elements R093 is taught along R097 in year 10 and this will

then continue throughout year 11.

R094 is taught from June in year 10 and then will continue into year 11.

Year 11 - R094 will be taught along slide R093 till Feb Half-Term. The coursework will be
sent to the external examiners in May. R093 will solely be taught and practised until the
exam which takes place at the beginning of June.

KS4

Year 10

Year 11

R0O97: Interactive Digital Media (Web
Design)

Interactive digital media products are found
across the media industry, in games,
websites and apps, learning and knowledge
based systems, simulations and in
commerce. At the heart of digital media
products is a fusion of media rich content
including text, images, sounds, video and
animation. This content is combined with
UX and Ul design to create an immersive
and engaging environment which can
promote, educate, entertain, inform or
influence. In this unit you will learn to design
and create interactive digital media products
for chosen platforms. You will learn to
select, edit and repurpose multimedia
content of different kinds and create the
structure and interactive elements
necessary for an effective user experience.
Completing this unit will provide you with
the basic skills for further study or a range
of creative and technical job roles within the
media industry.

Topic Area 1: Plan interactive digital
media

1.1 Types of interactive digital media,
content and associated hardware

1.2 Features and conventions of interactive
digital media

R094: Visual Identity and Digital
Graphics

Topic Area 2: Plan digital graphics for
products

2.1 Graphic design and conventions

2.2 Properties of digital graphics and use of
assets

Topic Area 3: Create visual identity and
digital graphics

3.1 Tools and techniques of imaging editing
software used to create digital graphics

3.2 Technical skills to source, create and
prepare assets for use within digital
graphics

3.3 Techniques to save and export visual
identity and digital graphics

R093: Creative IMedia in the Media
Industry

The media industry is vast, covering both
traditional and new media sectors and
providing work for individual freelance
creatives as well as large teams in design
houses and multinational companies. Job
roles frequently overlap multiple sectors,
and products often need to be suitable for
more than one kind of output. However,
there are common aspects to all media




1.3 Resources required to create interactive
digital media products

1.4 Pre-production and planning
documentation and techniques for
interactive digital media

Topic Area 2: Create interactive digital
media

2.1 Technical skills to create and/or edit and
manage assets for use within interactive
digital media products

2.2 Technical skills to create interactive
digital media

2.3 Techniques to save and export/publish
interactive digital media

Topic Area 3: Review interactive digital
media

3.1 Techniques to test/check and review
interactive digital media

3.2 Improvements and further
developments

R093: Creative IMedia in the Media
Industry

Topic Area 3: Pre-production planning
3.2 Documents used to support ideas
generation

3.3 Documents used to design and plan
media products

R094: Visual Identity and Digital
Graphics

Identity is a vital component of any
business, product or brand. A visual identity
communicates values and core principles to
the consumer, user or customer. It makes a
brand recognisable and helps sell a product
or idea to a target audience. Logos, shapes,
typography, colour theory and composition
are all used to generate visual identities
which work across different platforms and
media, and user interface and experience
are key considerations in the design
process. In this unit you will learn how to
develop visual identities for clients. You will
also learn to apply the concepts of graphic
design to create original digital graphics
which incorporate your visual identity to
engage a target audience. Completing this
unit will introduce the foundations for further
study or a wide range of job roles within the
media industry.

products. Pre-production and planning are
vital; saving clients time and money and
enabling creatives and designers to charge
appropriately for their services. Products
also make use of similar media codes to
convey meaning, create impact and engage
audiences. In this unit you will learn about
the sectors, products and job roles that form
the media industry. You will learn the legal
and ethical issues considered and the
processes used to plan and create digital
media products. You will learn how media
codes are used within the creation of media
products to convey meaning, create impact
and engage audiences. You will learn to
choose the most appropriate format and
properties for different media products.
Completing this unit will provide you with
the basic skills for further study or a range
of creative job roles within the media
industry.

Topic Area 1: The media industry
1.1 Media industry sectors and products
1.2 Job roles in the media industry

Topic Area 2: Factors influencing
product design

2.1 How style, content and layout are linked
to the purpose

2.2 Client requirements and how they are
defined

2.3 Audience demographics and
segmentation

2.4 Research methods, sources and types
of data

2.5 Media codes used to convey meaning,
create impact and/or engage audiences

Topic Area 3: Pre-production planning
3.1 Work planning

3.2 Documents used to support ideas
generation

3.3 Documents used to design and plan
media products

3.4 The legal issues that affect media

Topic Area 4: Distribution
considerations

4.1 Distribution platforms and media to
reach audiences

4.2 Properties and formats of media files




Topic Area 1: Develop a Visual ldentity
1.1 Purpose, elements and design of visual
identity

Examination Board:
OCR Level 1/Level 2 Cambridge National in Creative iMedia Qualification J834

Useful Resources and Revision Support

OCR Level 1/Level 2 Cambridge National in Creative iMedia specification
Introduction to Creative iMedia J834 — Study iMedia

Revision Material - Lakelands Computing

Traditional Media - R093: Creative iMedia in the Media Industry - YouTube



https://www.ocr.org.uk/Images/610942-specification-cambridge-nationals-creative-imedia-j834.pdf
https://studyimedia.co.uk/introduction-to-creative-imedia-j834/
http://www.lakelandscomputing.com/revision-material.html
https://www.youtube.com/watch?v=GdRbDnSeQXg&list=PL3KFKOfmI1eChW_uH89bZRIeQyOWh7ONn

