Subject: Business Enterprise and Marketing

KS4

R098 - (coursework assessed, 30% of overall GCSE grade)
R0O69 - (coursework assessed, 30% of overall GCSE grade)
RO67 - (externally assessed via exam, 40% of overall GCSE grade)

Year 10 -

R098 Coursework delivered in Year 10 from September-May and submitted for external
moderation. The result of the external moderation will be confirmed in September Year 11.
R094 is taught from June in year 10 and then will continue into year 11. RO69 teaching and
coursework assessment will begin from May Year 10.

Year 11 - R069 delivered from Term 3 in Year 10 until May Year 11. RO67 examination
content will be taught alongside RO69. The RO69 coursework will be sent for external

moderation in May Year 11.

Year 10

Year 11

RO68 - Design a Business Proposal
(coursework)

Topic Area 1: Market Research

Students will design their own business
proposal based on a set assignment
provided by the exam board. Students will
carry out primary and secondary market
research, using both qualitative and
guantitative data. Students will then present
their outcomes in graphs and charts before
analysing their outcomes.

Topic Area 2: Customer Profile

Using their market research findings,
students will create a target customer
profile, using market segmentation
techniques.

Topic Area 3: Designing the product

Students will use their market research and
customer profile to create a design mix
model. Students will then be expected to
create two creative techniques to inform
each product design.

Students will carry out a self-assessment
and peer assessments for each of their
designs before creating a final, modified
product design. There will be a justification
of the modifications provided for this final

RO69 - Market and Pitch a Business
Proposal (coursework)

Topic Area 3: Plan and Pitch a Proposal

Students will refine their verbal and non-
verbal pitch skills following their practice
pitch feedback.

Reflecting on their practice pitch and
feedback, students will carry out a
professional pitch and obtain feedback from
two professionals in school (one being the
class teacher).

Topic Area 4: Review the Pitch and
Proposal

Students will evaluate their professional
pitch discussing their objectives and
personal presentation skills. Students will
then review their proposal overall;
discussing the likely success and
recommendations for the future.

RO67 - Enterprise and Marketing
Concepts (external exam)

Topic Area 1: Characteristics, Risk and
Reward for Enterprise

Students will learn about the characteristics
of successful entrepreneurs, explain the




design.
Topic Area 4: Financial viability

Students will assess if the product is
financially viable in this section. Costings
such as total variable cost, total cost will be
calculated before analysing their profit and
break-even figures. Students will then
provide a summary of their financial
viability.

Topic Area 5: Review the Likely Success

Students will identify the risks of starting a
new business and explain the impact, and
how to overcome the risks.

RO69 - Market and Pitch a Business
Proposal (coursework)

Topic Area 1: to develop a brand identity to
target a specific customer profile

Students will explain what is meant by a
brand and create their brand identity
consisting of three branding methods.
Students will also carry out a competitor
analysis as part of this task.

Topic Area 2: create a promotional
campaign for a brand and product

Students will plan and carry out a
promotional campaign for their business
proposal. Students will use creative
techniques to design three promotional
methods for their campaign.

Topic Area 3: Plan and Pitch a Proposal

Students will consider factors to plan before
carrying out their pitch. students will then
learn about the verbal and non-verbal skills
required to perform a pitch and prepare for
their practice pitch presentation. Students
will provide each other peer feedback using
the practice pitch feedback form.

risks and the rewards for starting a
business.

Topic Area 2: Market Research to target a
specific customer

Students will revisit primary and secondary
research (RO68). Students will be required
to explain and assess the advantages and
disadvantages of each, along with
guantitative and qualitative data. Students
will study types and the benefits of market
segmentation.

Topic Area 3: what makes a product
Financially Viable

Students will revisit financial viability (RO68)
and will be expected to calculate

Topic Area 4: Creating a Marketing Mix to
support a product

Topic Area 5: Factors to consider when
starting and running an enterprise

Examination Board: OCR Cambridge Nationals in Enterprise and Marketing

Useful Resources and Revision Support




https://www.ocr.org.uk/qualifications/cambridge-nationals/enterprise-and-marketing-level-1-
2-i837/

https://www.meanbusiness.co.uk/enterprise-marketing
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